
 
 

Children with Cancer UK 
JOB PROFILE 

 
 
Job title: Senior Manager Individual Giving (Band C banding) 
 
Responsible to:  Head of Fundraising 
 
Contract:   Permanent  
  
 
 
Background information 
 
Children with Cancer UK is the leading national charity dedicated to the fight against 
childhood cancer. Our aims are to determine the causes, find the cure and provide care for 
children with cancer. The charity was founded in 1988 following the death of 14-year old 
Paul O’Gorman to leukaemia and, just nine months later, his sister Jean, also to cancer. 
Before his death, Paul’s parents promised to help other children with leukaemia and, today, 
we fund life-saving research into childhood leukaemia as well as all other forms of childhood 
cancer. 
 

 We fund life-saving research into the causes, prevention and treatment of childhood 
cancer. 

 We fund innovative welfare projects to provide better care for young cancer patients 
and their families. 

 We campaign to raise awareness of childhood cancer, to protect more children and to 
improve the lives of young cancer patients, today and for future generations. 

 
Key job responsibilities include the following: 
 
The Senior Manager Individual Giving is responsible for leading the Direct Marketing and 
legacy teams and is responsible for delivering an annual income target of circa 
£6.7million.and developing the plan to grow this to £10 million by 2020. 
    
Through regular meetings with the Head of Fundraising contribute to the overall strategy and 
development of the fundraising activities and feed these into the overall Charity strategy.  
 
Your role will be to maximise the net income of existing activities whilst developing new, 
complementary and sustainable opportunities for Direct Marketing appeals, a Mid-value 
programme, raffles, weekly lottery, in memoriam donations, and legacies to develop more 
broadly based direct marketing activities including the growth of our digital marketing 
proposition. 
 
To work with the Direct Marketing team to ensure fundraising targets are planned, 
implemented and achieved and to help ensure the success of each of the teams, collectively 
and individually 
 
You will also be responsible for overseeing our acquisition activity.  This will include testing, 
implementing and driving the optimisation of media channels that are new to the charity such 
as, DRTV, tube and train card advertising, online (e.g. pay per click advertising), private site, 
inserts, etc. and making informed recommendations from best practise in the sector.  
 
 
 



 
 
 
Core responsibilities 
 

 Lead, manage, motivate and develop the Department to be fit for purpose, feel 
challenged and clearly focussed to deliver operational plans. 
 

 Motivate the team to be inspired to look for new ways to deliver and improve direct 
marketing. 
 

 Maximise the net income of existing activities whilst developing new, complimentary and 
sustainable activities. 

 

 To ensure fundraising targets are planned, implemented and achieved, and to help 
ensure the success of the team, collectively and collaboratively. 

 

 Work with the Supporter Care team to ensure supporters feel valued through delivering 
excellent and timely customer service.  

 
Donor Acquisition 
 

 Develop strategic plans and budgets within direct marketing that help Children with 
Cancer UK deliver supporter acquisition growth plans through effective planned 
investment, and prepare business cases as appropriate. 
 

 Engage, reach and motivate potential supporters to donate and begin a giving 
relationship with the charity through a variety of tried and tested on/offline channels. 
 

 Make recommendations for supporter development across the charity.  
 

 Deliver regular financial supporter acquisition KPI reports and analysis on income and 
expenditure, and quarterly re-forecasting. 
 

 Deliver regular non-financial supporter KPI reports and analysis such as, new supporter 
type, volume, profiles. 
 

 Proactively improve campaign analysis and evaluation including benchmarking key 

performance indicators and develop income scenarios such as lifetime value, and using 

sector trusted modelling and attribution tools.  
 
 

Donor Development 
 

 Develop excellent working relationships across Children with Cancer UK teams and 

personnel, and with the Direct Marketing Team’s external stakeholders such as 

agencies, suppliers and supporters. 

 

 Liaise with the Head of Finance, the Institute of Fundraising and Gambling Commission 

as appropriate with regard to the legal aspects of direct marketing fundraising. 

 



 
 

 To produce regular reports and analysis on income and expenditure, and quarterly re-

forecasting. 

 

 Ensure the online content and SEO for direct marketing is effective, liaising with the 

Marketing Department as necessary. 

 

 Ensure the campaigns operate to schedule and budget and on brand. 

  



 
 
Personal specification 
 

 Essential Desirable 

Experience   Experience of developing and delivering large 
income and expenditure budgets. 

 Experience of using a range of direct marketing 
techniques to develop and retain supporters and to 
build excellent long-term supporter relationships. 

 Experience of database targeting, segmentation, 
testing and response analysis. 

 Experience of planning, managing and evaluating 
successful marketing communications. 

 Experience of leading, managing and motivating a 
team through growth and/or change. 

 Experience of supporting the development of, and, 
decision making in others. 

 Experience of improving processes to: deliver an 
excellent supporter experience, 

Experience of the 
voluntary sector.  
 
Line management. 
 
Experience of working 
with a range of direct 
marketing such as 
DRTV, radio, out of 
home, advertising, 
private site, and online 
and social.  
 
Experience of using 
the Raisers Edge 
database. 

Knowledge   Marketing or direct marketing qualification or 
equivalent experience. 

 Knowledge of how new media can be used to 
develop supporter using direct marketing. 

 Knowledge of print and new media production 
processes. 

 Strong working knowledge of customer or supporter 
databases. 

 Working knowledge of direct marketing legislation 
and compliance, such as data protection and 
Gambling Commission regulations. 

 Working knowledge of Gift Aid administration, 
legislation and compliance. 

 Knowledge of the whole of the marketing mix 
including PR and digital. 

 Knowledge of forecasting income and expenditure 
and proactive contingency activity to deliver to 
budget. 

Working knowledge of 
supporter acquisition 
models of recruit to 
effectively develop 
and retain new 
supporters 
 
Knowledge of social-
media fundraising and 
mobile application 
fundraising. 
 
Knowledge of legacy 
marketing and 
administration 
 
 
 

Skills 
and abilities  

 Ability to lead, motivate and develop a team and 
volunteers. 

 Excellent communication and presentation skills. 

 Ability to develop strategic and operational plans to 
grow income. 

 Ability to challenge the accepted way of doing 
things, generate ideas and opportunities and drive 
forward their implementation. 

 Ability to concurrently manage multiple projects - 
therefore well organised and used to dealing with a 
varied workload. 

 Ability to interpret data to inform actions and 
decisions to grow income or improve processes - 
therefore highly numerate and methodical, with the 
ability to analyse data and produce reports. 

 



 
 

 Ability to communicate across a range of audiences 
and messages. 

 Ability to develop and maintain effective and 
collaborative internal and external relationships. 

 Ability to negotiate and influence at a senior level. 

 Ability to write supporter focused engaging copy 
and encourage this in others. 

 Strong IT skills including intermediate/advanced MS 
Word and MS Excel. 

 Excellent command of written English, including 
punctuation, grammar and spelling. 

Personal 
qualities 

 Self-starter. 

 Self-motivated. 

 Goal oriented. 

 Customer service oriented. 

 Team worker. 

 Attention to detail is absolutely key. 
 

 

 

 


